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StatsCan data and the AdWest GIS system was used to highlight a collection of ‘best bet’ markets/
newspapers for an agency specializing in HR and recruitment. Targets criteria was Occupations 
Unique to Agriculture and Occupations Unique to Forestry, Fishing/Hunting respectively. Information 
was provided to the client as population counts by newspaper coverage area. The agency simply 
built the campaign around newspapers with the highest population counts for the target occupation.
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For more information, or for help with your own project, please contact 
AdWest at info@adwest.ca


