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Section: Consumption Habits

Q: Have you personally read or looked into a printed newspaper, its digital replica (eEdition),
a combo of the two representing the “Traditional Format” Newspaper or read an “Online
Format” Newspaper (posted content on newspaper website) in the past week?

I Total [ Urban [ Rural

Yes, Have Read: a BC: Urban
80.0%
Posted web content 45.6%
Traditional Format newspaper 62.9%
60.0% Yes, Have Read: PR: Urban
Posted web content 46.7%
Traditional Format newspaper 56.1%
A0.0% Yes, Have Read: ON: Urban
Posted web content 55.0%
Traditional Format newspaper 59.6%
20.0%
Yes, Have Read: ATL: Urban
Posted web content 38.3%
Traditional Format newspaper 57.2%
0.0%
Read printed copy Read e-edition Read "Traditional Format" Read "Online Format" Read Any Newspaper in Any
Newspaper Newspaper (Posted Content on Format
Website)
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BC: Rural

42.6%
65.6%

PR: Rural

33.3%
59.5%

ON: Rural

47.1%
64.0%

ATL: Rural

33.2%
50.1%
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